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Meet thousands of prospective learners aligned with your
courses and training programmes to accelerate enrolments.

Many attendees arrive looking for a job and enrol on a course.
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Front Cover

Trusted by Course Providers |
ACI"OSS the UK e " Testimonials

e T , /Many visitors interested in doing a degree! We
v : ',,f didn't expect to attract that much attention

,/ fromajob show. It was very well organised and
we had a great success!

Success

Lots of interest! Very successful — 24 o
ories

new students signed up! We have been
sponsoring this event for 10 years now.

BLOOMSBURY -
INSTITUTE I Exhibited at 3 events

= I How It Works
".‘ ggg‘?ﬁﬂ;‘{,,‘,’; I Exhibited at 21 events

. . . Locations
6 .. : L Lk Al Hiring
A ‘5 e B '.4. 1 1 :1‘ _— 3 K / Results

Candidate
Marketing

Trust us it's worth
every penny

y

€

I Exhibited at 9 events

We have had so many people that  /gae “aal- y Recruiti
areinterested in our courses. AN ) _ Technology

[ ( West
NS Lwen | Exhibited at 6 events

wic.ac.uk

Good show again. Even greater
than last year.

Stand
Options

THE UNIVERSITY OF

@ BUCKINGHAM I Exhibited at 6 events

ud

LONDON TRAINING Gt 2 54
ACHIEVE YOUR EDUCATIC TR

Inspiration

Great footfall and some highly suitable
candidates for the program. \
catch e J Sponsorship
I Exhibited at 14 events | ’

NextSteps



Face-to-Face Student Enrolment
That Delivers

Amazing! We will definitely be
joining again because we met
over 200+ people who

would be perfect. William
i/ College
600+ applications. Very

' busy, lots of talent!

QA l Exhibited at 15 events

/  Busy event with a diverse audience who
were interested in our degree courses.

+ 55 %
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Keele 5 I Exhibited at 3 events

UNIVERSITY
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1‘ ; :Keele ifas c’/‘mthens
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CHAMPNEYS

HEALTH SPA

/ Great, very busy! Great for
networking we met over 200+
people who would be suitable.

QCECOS I Exhibited at 3 events
COLLEGE LONDON

We signed up 80 new learners for our
courses at our first show. Very effective!

7 |
*"“0““‘0"}.&?&555“5 I Exhibited at 5 events

Very good. A lot of interest!

Exhibited at 10 events
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How the Job Show Works

Job Shows are a high-impact platform built to accelerate course enrolments.

Visitors are motivated to take the next step in their career or education, seeking
upskilling, retraining, orimmediate course enrolment.

Course providers exhibit with a recruitment stand
where they can:

Identify learners ready Convertinterestinto
to start immediately on-the-day enrolments

meet prospective promote courses, funding
learners face-to-face options and career outcomes

¢ Q @

Typical
In additio
exhibitors e

Success
Stories

How It Works

Locations

Hiring
Results

Candidate
From Jobseeker to Learner Marketing

A significant proportion of attendees arrive

looking for jobs—but enrol on a course that Recruitment
helps them move forward faster. Technology
This creates a unique conversion opportunity not
available through traditional education marketing Stand
channels. Options
Active and Passive Learners N
Visitors attend seeking their next step, whether that's Inspiration

employment, upskilling, or retraining.
While many arrive job-focused, a large percentage are open to
courses when presented with the right opportunity.

The high-footfall venue environment also introduces you to
passive prospective learners - individuals not actively searching
for courses online but highly receptive in person. Next Steps

Sponsorship



https://www.youtube.com/watch?v=l3lWnlIQSxg

Front Cover

Strategic Regional Reach The 60-Minute Talent Radius

Activating the region: ! |
Connecting you with prospective students across the region 9 9 Testimonials

N \ | ‘

. | ® BURNLEY
| @ PRESTON ‘

Our events are strategically located in high-footfall, accessible venues © BLACKBURN
to ensure a diverse and expansive prospective learner audience. We
attract visitors from a 60-minute catchment area, allowing you to

promote your courses to a wide regional audience.

® CHORLEY ) ? Success
Stories

‘e Botton ®BURY o ROCHDALE © HUDDERSFIELD

MANCHESTER
2,_\/ P QMGAN Em\nvmll © OLDHAM
ST HELENS® '\ | @ECCLES < - —\

“s\ How It Works
MANCHESTER g yp

RRINGTON®.~  ® STRETFORD

; © STOCKPORT
© ALTRINCHAM

g < ®KETTERING
®RUGBY _

/’\

| @ DAVENTRY ©® WELLINGBOROUGH

Location ' ' g \ )
NORTHAMPTON @ S FRODSAN ® wimsLow Locations

& TOWCESTER ® OLNEY CAMBRIDGE ®

@ KNUTSFORD |
@ SILVERSTONE !g,{ég%é ® BEDFOR.DS o S NORTHWICH * ‘MACCLESHELD
l BIGGLESWADE® © CHESTER -
© BANBURY o CRANFIELD / Hiring
London Job Show Westfield London 15 & 16 May 2026 " eBRAckEy  MILTON KEYNES o e
_ Results
© BLETCHLEY
‘@ BUCKINGHAM TOHWORTHS
° TODDINGTON @ HITCHIN
BICESTER LEIGHTON BUZZARD ® n
R DUNSTABLE® 'lUSTPEVENAGE. o Candidate
QAYLESBURY = @® LUTON S| Marketin
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{ o HEMEL HEMPSTEAD o HARLOW Technology
Manchester Job Show The Trafford Centre 25 & 26 September 2026 L i @ POTTERS BAR SN
o WATFORD A @ EPPING '
RICKMANSWOKTHO LONDON TOTTENHAM @ w““?ﬁy ‘e BRENTWOOD‘\‘ Stand
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= -/ @ESHER @ CROYDON
London Job Show Westfield Stratford 5 & 6 March 2027 Al .WOK'NG ® EPSOM i
= e .LEATHERHEAD \ Sponsorship

N

S ,]\GUlLbFORD |

NextSteps



Front Cover
Traditional student acquisition channels can be costly, competitive

Real en rOI ment outcomes and slow to convert. Job Shows provide a high-intent environment.

One or two enrolments can cover your full event investment. Testimonials
A highly efficient and scalable learner acquisition channel.

J

Course providers attend Job Shows to accelerate learner enrolment and engage directly

with prospective students who are ready to take the next step in their career. —
Typical exhibitor outcomes include: Success
5 Stories
e Enrol learners directly at the event —

H o Generate high volumes of qualified course enquiries
Immediate igmvott quali u quiries  ow itworks

1,000's 200-1,000

prospective learners new learner enquiries conversions from » Convert career changers into students P
attending each event generated conversationtosign-up , Bujld a strong pipeline of prospective learners Locations
e Secure paid enrolments on the day PE—
Hiring
Proven Results from Course Providers Reost
) ) . . ‘ - Tl | e e F1yinalLis ——
Job Shows consistently deliver high-impact enrolment outcomes for course g ‘ = - “w , ; fr“«':'r,wﬁ;ﬁmy\ .
providers across a wide range of sectors. ; = fg:sgatg

o Some providers have enrolled up to 80 learners at a single event

+ Many generate significant enrolment volumes within just two days

» On-the-day conversions are common, with learners committing
immediately after speaking with providers

» In some cases, providers have secured paid enrolments before the

|

Recruitment
Technology

event has even finished—covering their entire event investment /65 pb o} NG s I— ' : T Stand
: . . | : R Options
A large proportion of attendees are career-focused and motivated e | _; ’ ' | i
to take action now - making them highly responsive to course -2y Lady 1N : ' // : T Aty - | '
opportunities that align with their goals. ‘ : re " el N [0 L \ Stand
' ' - : " | Inspiration

Many attendees arrive looking for a job - but enrol on a course ¢ ; ‘ 1184, § %, i
that provides a faster or more suitable route into their < : o \¢ , | A = l
chosen career. S e LKL |l , y “: = f { Sponsorship
This creates a powerful and unique opportunity to ; / ’ "~ by q ——

dividuals at the exact moment they are ready

a change.

m ’ NextSteps



Course-Led Learner Marketing @ @ ‘

Refined over 12 years, our marketing strategy is dedicated to attracting prospective learners aligned with your courses
and training programmes. We deliver a targeted 4-week campaign designed to drive high-quality, high-intent individuals

s Success
Targeted Learner Matching Comprehensive Multi-Channel Outreach r The Passive Learner Advantage @ Stories
Search-Led Targeting: We invest heavily to place Digital & Social:Targeted campaigns focused on career By hosting our events in high-footfall
the event in front of individuals searching for career change, upskilling and education pathways venues, you gain access to a large
progression, training and course opportunities B Search & Online: Promotion across search platforms pool of passive prospective learners, ;
aligned with your programmes. o e e e individuals not actively searching for - .‘
: e courses online but open to new \ .
[ Smart Video Retargeting: Based on those ®» Local & School Outreach: PR campaigns, partnerships e ; M Locations

_ . opportunities. Many attendees arrive
searches, we deploy follow-up video adverts across with schools and colleges, and regional promotion to ; ;
the Google network to keep the event top-of-mind. | | i - : looking for a job but enrol on a course

Eligag= Eaiiys s dicEeealliers that better supports their next step.

Hiring

@ Live Campaign Optimisation: We monitor the =
Results

interests and intent of registered attendees,
allowing us to adjust marketing spend weekly to
ensure strong alignment with your course areas.

Shopping Centre Media: On-site digital screens driving
high footfall and awareness

The Job Show Magazine: A high-quality printed guide
distributed to all attendees

Candidate
Marketing

L~ Recruitment
Technology

Stand
Options

Stand
Inspiration

Sponsorship

NextSteps



g \
‘ The app is fantastic. A quick way to connect with candidates @MaZON Front Cover

Fa™ %0

| | ||
Recru |tment Platform & MOblIe APP We really like the app. It's allowed us to stay paper free  gumis arwars = '

Testimonials

Technology helps exhibitors capture, organise and follow up with prospective learners
efficiently during and after the event.

All exhibitors receive access to the Job Show Mobile Scanner App, allowing teams to capture Sucge 5
; S ; Stories
attendee information instantly during the event. :
- - ) l
Exhibitor teams can: \

” How It Works

Scan Access Record Export ]
visitor QR codes learner suitability and notes from attendee data for Locations
interest conversations fo"OW"up
P ——
Hiring

R Results
Astronaut Jobs is easy to use, modern and time efficient.

We have been able to hire candidates from the platform L —

Astronaut Jobs Recruitment Platform Candidate
Astronaut Jobs supports learner engagement and course promotion before and afte: Features include: Marketing

It allows organisations to continue receiving enquiries and
managing prospective learners beyond the event itself,

Recruitment

% Automated course postin
Y g

extending engagement and increasing return on / - Technology
investment. Features include: R ' e
° H + ° — +

oy p.rom(?t'o.n o O Candidate profiles created Stand
* integration with internal systems y qo i A B ok Rowvis optdi
. o ; ; Visi

attendfee profiles created by Job Show visitors ASTRONAUT JOBS
© SCreenlng and fO"OW-up tools JOBS FOR EVERYONE (EXCEPT Asnnu{urs; -
Every Job Show visitor automatically creates __ e -— gO Screening and Inssﬁ?;]gon
a profile on the platform, allowing exhibitors b e Al As_tronaut Jobs § shortlisting tools P
to continue engaging with the event recruitment platform
audience ey oo IS By Lot access (£999 value) is

) inel f hibi £ ; ; Sponsorship
The platform also helps organisations S Sy i ) Hien ool ﬁ*’{é} Gl el e
rimisraton@®  couses) — securing their stand before
track enrolment outcomes and measure - -
cvent ROl : the early booking
.

deadline. Next Steps
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Choose Your Stand Space

Which stand size best fits your team and your enrolment plans?

Included With Your Stand

* printed back wall graphic panels
* shell scheme stand structure

» power, Wi-Fi, two spotlights

* table, tablecloth and two chairs

Success
Stories

How It Works

J

TERTONS CHESTERTONS CHESTERTO 5§

i

» company profile on the event website Locations
* logo in event magazine and marketing 50 Loc—
* bespoke social media promotion Rl-élsnl:hgs

* full use of our mobile scanner app )
Multi-Event

Booking Discount I p o

Candidate
Marketing

- Two Events

- DT v “ : ol Recruitment
Back Wall Graphics ey I @y T o i SR e
Exhibitors provide their artwork and our Three or More Events - WA 9 ; L | ——
team prints and installs the back wall Stand
graphic panels before the event. Options
Your stand is fully prepared when you l
arrive, and the printed panels are yours Inssr;ci?;]'gon
to keep after the event. —

Sponsorship

J

NextSteps

Email us at info@jobshows.co.uk for full stand options and pricing == p—




Front Cover

Bring your brand to life

See how exhibitors use their space to stand out, engage with candidates, and create
lasting first impressions.

Testimonials

Success
. Stories

CAERTO CHANGE LI
S WITHSS , How It Work
¥ s U ’ ‘ ow orks

Locations

University of
Bedfordshir®

Hiring
Results

Candidate
Marketing

Recruitment
Technology

Stand
Options

WE ARE ‘ ™ (/ N Y - : Stand
bedfordcolld B A\ L N o
i’ \ Inspiration

THE
BEDFORD Sponsorship

COLLEGE
GROUP

Universityof

W | saiford

4dm x2m

5mx4m
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Front Cover

Event Sponsorship

Sponsorship options are available for organisations seeking Testimor il

elevated exposure both pre-event and during the show A
TAS
Success
We off Stories
= e orfer one
Headline Sponsor :
Headline Sponsor

Minimum stand size: 6m x4m

This premium package delivers standout
exposure across the venue, event marketing

position at each event [§ How It Works

for maximum brand

and our digital channels. visibility. Locat 8

» Unified event & brand logo integration across all media Event Sponsor | e—
 Double-page magazine spread Minimum stand size:4m x3m Hiring

* Four seminar sessions * Premium website placement  Logo on seminar theatre wall Results

* Prime stand position * Logo on magazine cover * Carpet colour of your choice

* Two double-sided ceiling banners » Full page magazine advert « Two fully branded pillars Candidate

Marketing

Two fully branded pillars * Event banner display * Branded stand pillars

* Carpet colour of your choice » Seminar session

Recruitment
= Technology

Stand
Options

EL&N

betterhomes
R carhia

~ Findyour gac oL et
!:!(t YE?I,‘:FG e :‘ ‘ ¥ WQe N Stand

Inspiration

University of o N r - : >

Bodione : : - - Sponsorship

«'\ —
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«. Front Cover

Plan Your Student Recruitment Strategy v a1/ { =W —

ey

Job Shows enable course providers to engage with hundreds of | d 2 / : Ll - Y b e ——
prospective learners face-to-face, assess suitability quickly and guide R =L i o) ; 4%

=X  Success
learners toward the right course, often converting interest into : r Storiea
enrolments on the same day. o .,’, —
Whether you are looking to scale enrolments, reach new audiences, or How It Works

access passive learners not engaged through traditional channels, Job
Shows provide a proven platform to deliver results.

Locations

N Hiring
_ Lihod N B pporiunty Results

Ready to secure your position?

Whether you are ready to book or simply exploring the best way to reach

our audience, we are here to help you navigate the options. Candidate

: ; - ' ‘ : : | & k Marketing
SCHEDULE A VIDEO CALL a1 | 47 v TS B s—
Let's explore your recruitment plans and walk through the ' g ¥ Recruitment
options to ensure you maximise your results from the show. Technology

GETINTOUCH e 3 5 (P e y:) "] | stand

If you have a specific question or need a tailored quote, we can - D Opudls
provide the insights you need to move forward. _ - ™ Y '
\
Stand
Inspiration

J

E“ Sponsorship
INFO@JOBSHOWS.CO.UK

J"

NextSteps
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https://outlook.office.com/book/JobShows@jobshows.co.uk/
mailto:info@jobshows.co.uk
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