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READ WHAT OUR EXHIBITORS '
HAVE TO SAY ABOUT THE SHOWS... 7 9reat g
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Santander do it every year. We think it's a

great opportunity for people to come down
and actually meet future stars in their

business whether it's young graduates or

people who've got really good experience.

EXHIBITED AT 11 EVENTS

We've met lots of graduates and students
which is great for our early careers. We
have had people for construction, IT and
finance — which is really great for us

EXHIBITED AT 6 EVENTS

AL e Marcus:
B \\Ve have hired quite ; 5 by Goldman Sachs

a lot from previous LY « ¥ R We've been really
events. If you want to - j pleased with turnout. This
increase diversity and B is a really nice way to
widen your talent pool L/ ' meet people, for them to
this is the place to bet. find out more about us,
K and for us to get to know
more about them. It's a
great informal setting,
before we go into a more
formal interview process.

EXHIBITED AT 3 EVENTS

We have met lots of hungry
Graduates. People that have the
go get it attitude. 100% we will
be back.

LOCKHEED MARTIN .

The show was a great opportunity to promote the
roles we have available in our department. We
Rail  enjoyed the 'buzz’ and energy of the event and
<4 the relaxed atmosphere. It was great to be able
to speak to people who were enthusiastic about
joining our company. We look forward to attending
again.

We came here last year in September for the first time,
and it was a really good experience because we normally
traditionally try and just recruit online. We saw this is a
great opportunity to try meet people the face to face, try
and tap into a market we might not have got to before
as we are trying to look for really niche positions. Really
good to come back as the Main Sponsors.

EXHIBITED AT 7 EVENTS
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What is really interesting is diversity in
applicants. People that are coming straight out
of school or University which is great for our
graduate programs and apprenticeships, but

Really good. We are actually surprised by
the calibre of people that we met. Originally
we just came here just to get our brand

Civil Service also people that are looking for career changes,
Fast Stream alot of people that have had PhDs and have got
a lifetime of experience.

EXHIBITED AT 12 EVENTS

A\ Clearblue out there, but we've had some

Clearblue really good candidates, some people that we
are surprised about.

Opportunltles

II.--

EXHIBITED AT 4 EVENTS

It's definitely beneficial, it gets your brand
out there within the local marketplace and
is certainly something we would we would
look to do again in

the future!

It's a really good way of cutting out the
agency cost. For us we get a really good

response and we've managed to make
centre:mk | k "I BC a lot of hires over the years both for the

} Masters Degrees. It's
| been a good day.

o i head office and for the more technical
construction based roles. So it's been

e C [RER

i (/ really good for us!
‘ ‘ | | EXHIBITED AT 6 EVENTS n
We are here to create brand awareness. Most - | e

people will know who the Financial Times are,
but they think we just recruit journalists. When

in reality we are recruiting in product and - BAE SYSTEMS

| technoloqy, finance, marketing, procurement, _
S advertisi% So we are here togleg people know \We spoke to around 200 eager job hunters, from A Level students
that we ha\./e got a lot of open roles looking for Apprenticeships, Internships or Graduate opportunities, to
IT and Technology professionals with over 30 years of experience.
EXHIBITED AT 3 EVENTS

EXHIBITED AT 13 EVENTS




JOB SHOW 2025 DATES

SHOW

2025 DATES

VENUE

London Job Show Stratford

12 & 13 September

Westfield Stratford City

MK Job Show

19 & 20 September

centre:mk

Manchester Job Show

26 & 27 September

The Trafford Centre

London Job Show W12

17 & 18 October

Westfield London

ABOUT US

We are the leading organiser of the UK's biggest
and best recruitment events. Over the last 10
years we have become a trusted partner with
employers of all sizes, course providers and
training organisations.

Uniquely held in the middle of shopping centres, our events benefit
from the 15,000+ active job seekers (people that pre-register having
seen our marketing campaign), and over 100,000+ passive job
seekers (the natural footfall of each venue).

Employers enjoy working with us as we are a cost-effective
alternative to agency fees. Our events also enable employers to stand
out offline away from an overcrowded online job market. The many
benefits of attending our events are detailed on the next page.

15,000+

Active Job seekers

The amount of people that

pre register to attend each
event having seen our targeted
marketing campaign.

New Hires

The amount of hires employers
typically make per event.

100,000+

Passive Job seekers

The natural footfall of our
shopping centre venues.

400'6'000

Profile Views

The amount of profile views
exhibitors typically receive on our
website before each event.

Contact our team today at i“fO@jObShOWS.CO.IIk



BENEFITS OF ATTENDING JOB SHOW EVENTS

Cost Effective

Employers typically hire 5 - 60 people per event. With
regards to cost per hire, compared to agency fees,
exhibitors continue to save money from attending our
events. There is no limit to the amount of candidates you
can hire, and no ongoing fees.
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e Passive Job seekers

How do you target people that are not actively looking for
a new job? How do you reach people that are not signed
up with job boards or recruiters? This is the very reason
we hold our events in middle of the UK's busiest shopping
centres. Over 100,000 people visit each venue during each
event. As our events are open from all sides, these people
can all freely walk in to meet the exhibitors.
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Growing Your Talent Pool

Employers typically add 200 - 1,000 people to their
talent pool at each event. A new talent pool of people
they can hire from throughout the year. Many exhibitors
will hire people they meet during the event 3-6

months afterwards.

— - e

Active Job seekers

Over 10,000+ people pre-register to attend each event.
Our extensive marketing campaign targets candidates
that match the vacancies of our exhibitors.

Pre Event Applications

Our websites and marketing campaigns generate huge
exposure for each exhibitor. Many job seekers will see an
employer is attending our event and will apply to them
directly in the weeks and months before the event. This is
in addition to the hires employers make during and after
the event.

b ————

Face to Face Recruitment

By meeting thousands of candidates in person you
can quickly assess their suitability for a role. Attending
the event quite literally adds a personality to an
application. This can save a lot of time and energy
compared to online applications.

Employer Branding

They might have heard of you, but have they thought

of you as an employer? Or do they realise you have a
particular type of vacancy available? Showcase what makes
your company great at the UK's biggest career events.

Standing Out Offline

With over a million online jobs in the UK, it is difficult for
employers to stand out. In a competitive job market, it
pays to be proactive and to go directly to the candidates.




TARGETED VISITOR MARKETING CAMPAIGN WE TARGET PEOPLE SEARCHING FOR YOUR JOBS

A targeted and regional marketing campaign for each job show. Each exhibitor sends us a list of the specific vacancies they would like to promote.

Examples of how we promote our shows include: . _ _ _ .
Our visitor marketing campaign will then target people that are searching for these

e Poster campaign e Promoted Eventbrite campaign : :
particular job roles.
e Targeted TV campaign e Exhibitor vacancies promoted on the
; . . Job Show website throughout the year .
* Regional Radio campaign e Posted Jobs
. : . * Digital Posters on all screens e
e National & regional PR campaign J : Google 1o ., I
throughout each shopping centre venue Graduate jops J Graduate Surveyor
ke =% I onaon jo 10w . .
e Paid targeted social media campaigns on Facebook, . : ; ogle " | e X % 3q London Area, United Kingdom (Gn-site
Goodle. Instaaram. Linkedin & TikTok ® Inclusion in shopping centre email newsletters = o) (ot uen
i ) I I . o ,.m.r.:_15'.'1['-'U'Z:,-:;;;.,,_,I:_I,_:_.A._‘ ? e AN | | Lomgon
) J to their visitor databases . T
. . . S Ponsoreq Ondon o oW . .
e Bespoke social media posting for each exhibitor onal tioned 4 <hoopi | i London Area, United Kingdom (On site)
e Promotional team positioned around shopping D g . d
e We have 268,277 (as of May 2025) actively subscribed centre entrances directing people to the event " s MKJob Show - March 2024 " Eﬁdo?ﬁoﬁgsﬁa e
to ur mailin [} llst A” SUbscriberS ot inVited b email MK Jol LDT;::Q;P:E' ne-'-:]oh LnBedfordshire,Bucklhghamshim Hertfordshire, Northamptonsh Londan Area, United Kingdom (On-site)
. c Recrifting . r,i ire? centre:mk Milton Keynes, efminars w:ur‘ ops Ay bbb
J y * Glossy Job Show magazine for each event g Eriews P Seminars e worshops 10 enployers. L
o attend eaCh event. Seminars & Workshops. T0+ smaicsen cenira ik Milton Keynes M Graduate Management Trainee
London job Show
. . London Area, United Kingdom {On-site)
e Event Posters emailed to career advisors at
1,100+ universities and colleges across the UK
e o W
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JOB SHOW MOBILE APP T “We really like the app

EMPOWERING EXHIBITORS FOR SUCCESS Really useful it's allowed us to stay
We're excited to announce an innovative addition to our Job Show events that will and easy to use paper free. . —
revolutionise the way exhibitors connect with jobseekers. Introducing our exclusive s 1, 4
Job Show Mobile App — designed to streamline your experience and enhance your ‘ ‘
engagement with potential candidates. Amazing App
10\10 makes it so
Unique Scan much easier and o™

Download

Login QR Codes

App

KEY FEATURES

QR Code
Scanning

‘ Effortless Data
‘ Management

Visitor Ranking
System

Say goodbye to manual

Post-Event E“ha'_‘CEd
Email Delivery Candidate Engagement

: . Comprehensive Make the most of your
data collection! With ! ) : e
our mabile app, exhibitors Visitor Information time by prioritising top _We understano! the :
can effortlessl;ll <can the talent. .Our app features a importance of tlmgly Streamlined
QR codes of registered Forget about juggling ranking system that fgllow-up. All the visitor FO"OW-Up
jobseekers they meet, This business cards and | enables you to rate qurmatlon you.collect
nstant data captu.re handwritten notes. The jobseekers as you meet will be conveniently
ensures you never miss a app compiles all scanned them, s0 you can easily emailed to you after the ]
connection visitor information, mark standout candidates event. So you can focus Categorlse
including their contact for follow-up. ~ on meaningful Candidates’ Suitability
details, CV/'s, and areas of interactions during the
interest, into a single, e(\j/ent_,l knc?m)”g that all
oo clralees, etails will be at your .
organised database g e Ea5|Iy Track
Event ROI S g
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® HERTFORD

® HATFIELD
® HEMEL HEMPSTEAD ® HARLOW

® POTTERS BAR
® WATFORD ® EPPING

rickmansworTH @ LUV [ UL brorrentav o N‘QPN ® BRENTWOOD
[ st SHow B @ £oMFORD

UXBRIDGE® = BRENT® CAMDEN @ ® ILFORD
HILLINGDON @ a @ CLERKENWELL

SLOUGH @ WESTMINSTER @
HOUNSLOW @ REENWICH
TWICKENHAM g | EWISHAM
@ BRACKNELL MERTON @

® ESHER ® CROYDON

® WOKING ® EPSOM

@® LEATHERHEAD
® GUILDFORD

PTaGEILE -

1111

17 & 18 OCTOBER 25 12 & 13 SEPTEMBER 25




MANCHESTER

TRAFFORD:

MANCHESTER

® BURNLEY
® PRESTON
® BLACKBURN

® CHORLEY

@ BoLTON ® BURY o ROCHDALE @ HUDDERSFIELD

MANCHESTER

® WIGAN ey G @ OLDHAM
OECCLES ¢

MANCHESTER ¢ e
® STRETFORD

® STOCKPORT

ST HELENS @

WARRINGTON @

@ ALTRINCHAM

® FRODSHAM ® WILMSLOW

® KNUTSFORD

® NORTHWICH ® MACCLESFIELD

» CHESTER

® CREWE

26 & 27 SEPTEMBER 25

. . . centre:mk
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® DAVENTRY ® WELLINGBOROUGH

NORTHAMPTON e

® OLNEY CAMBRIDGE

MC:i%] e BEDFORD
centremk ® SANDY

BIGGLESWADE®
Q& e CRANFIELD
MILTON KEYNES

@ BLETCHLEY
@ BUCKINGHAM

® TOWCESTER
@ SILVERSTONE

@ BANBURY
® BRACKLEY

LETCHWORTHe® b .

® TODDINGTON o HITCHIN ))

e BICESTER LEIGHTON BUZZARD ®
NEXT STEPS

e LUTON
DUNSTABLEe® STEVENAGE®
® AYLESBURY
©® TRING
To explore the available exhibitor
packages and sponsorship opportunities
please contact our team at

HEMEL HEMPSTEAD @
info@jobshows.co.uk

OXFORD®
® THAME ST ALBANS®

® WATFORD

Please let us know a convenient
time for a call, and we'll go
over the details and answer

any questions you have.

19 & 20 SEPTEMBER 25









