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READ WHAT OUR EXHIBITORS ¥
HAVE TO SAY ABOUT THE SHOWS... ;'™ |-
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| Sy ' \ - CERTITUDE LONDON  We received 780 applications!
e . g ST . NSERY Always busy and well promoted.

We have hired most of one of our
. departments from the two previous times
Allianz @ here. For what it's worth and what you get

out of it, it's a brilliant event!
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We've had loads of interest. Lots of people Ty - | \Well organised with great ) vy \ = s
leaving their CV's and people from all walks of e ' B pre-show communications. e . 300 applications. Good
life and different experience levels as well. So it's _ & ™S Good quality stand and footfall. Engaged potential
been really good! = & graphics and good pre show @ candidates. Got a lot
vay B advertising. Great volume of | of passing traffic from
candidates. ¥ shoppers which is great.
y -9 Great experience as

- not a lot of prospective

applicants were aware of

us as an employer.

We've met people with years and

years of experience, to people | - Y (T
TURNING ‘ who have got no experience that N N AW L, & Great footfall and some
POINT /s want a first step on the ladder. So 9 ' ‘ / e '- highly suitable candidates

inspired by possibility

there's been a really good variety
of people!

for the program.



We've been really pleased with turnout. This is a
really nice way to meet people, for them to find
Marcus: out more about us, and for us.to get to knqw
by Goldman sachs:  MOre about them. It's a great informal setting,

Nice environment. Good foot flow.

. Very well organised and use of space
SWISSPOTT was very good. And approximately
700 applications!

Y = — before we go into a more formal interview
A~ o 2 N process.
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A number of people that we've
spoken to have said that they
DD really appreciated being able to
fostering _~~__ come and meet us. Some people
Hestia haven't heard of us before and as
We had a great they said, if we hadn't have been
success attending here, they would have remained
the job show. not knowing about us. So it has
really worked.

We had over 500 applications,
270 of those with people that
we've put through to assessment
centres and interviews, and out
of those we hired about 10%.
We love coming every year.
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Across the London, Milton Keynes and Bristol

_ . events that we attended, we received over

| _ e 500 applications, interviewed 115 people, and

| f hired 60 people for Senior Management, Junior
Management and Sales Assistant Positions.

491 applications. Really | . 2%
worthwhile! The staff are = LY WO |
Maclntyre fabulous! & .

Providing support...your way




JOB SHOW 2024 & 2025 DATES

SHOW

2024 DATES

Bristol Job Show

6 & 7 September

Manchester Job Show

13 & 14 September

MK Job Show

20 & 21 September

London Job Show Stratford

27 & 28 September

London Job Show W12

11 & 12 October

SHOW

2025 DATES

London Job Show Stratford

7 & 8 February

Manchester Job Show

7 & 8 March

MK Job Show

28 & 29 March

London Job Show W12

25 & 26 April

Bristol Job Show

5 & 6 September

London Job Show Stratford

12 & 13 September

MK Job Show

19 & 20 September

Manchester Job Show

26 & 27 September

London Job Show W12

17 & 18 October

ABOUT US

We are the leading organiser of the UK's biggest
and best recruitment events. Over the last 10
years we have become a trusted partner with
employers of all sizes, course providers and
training organisations.

Uniquely held in the middle of shopping centres, our events benefit from
the 10,000+ active job seekers (people that pre-register having seen our

marketing campaign), and over 100,000+ passive job seekers (the natural
footfall of each venue).

Employers enjoy working with us as we are a cost-effective alternative to
agency fees. Our events also enable employers to stand out offline away
from an overcrowded online job market. The many benefits of attending
our events are detailed on the next page.

Ec‘tﬁ? J?bos:-ekers 1 00,000"‘

The amount of people that Passive Job seekers

pre register to attend each The natural footfall of our
event having seen our targeted shopping centre venues.
marketing campaign.

400'6'000

New Hires Profile Views

The amount of hires employers The amount of profile views
typically make per event. exhibitors typically receive on our
website before each event.

Contact our team today at i“fO@jObShOWS.CO.“k
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BENEFITS OF ATTENDING JOB SHOW EVENTS

Cost Effective

Employers typically hire 5 - 60 people per event. With
regards to cost per hire, compared to agency fees,
exhibitors continue to save money from attending our
events. There is no limit to the amount of candidates you
can hire, and no ongoing fees.
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e Passive Job seekers

How do you target people that are not actively looking for
a new job? How do you reach people that are not signed
up with job boards or recruiters? This is the very reason
we hold our events in middle of the UK's busiest shopping
centres. Over 100,000 people visit each venue during each
event. As our events are open from all sides, these people
can all freely walk in to meet the exhibitors.
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Growing Your Talent Pool

Employers typically add 200 - 1,000 people to their
talent pool at each event. A new talent pool of people
they can hire from throughout the year. Many exhibitors
will hire people they meet during the event 3-6

months afterwards.
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Active Job seekers

Over 10,000+ people pre-register to attend each event.
Our extensive marketing campaign targets candidates
that match the vacancies of our exhibitors.

Pre Event Applications

Our websites and marketing campaigns generate huge
exposure for each exhibitor. Many job seekers will see an
employer is attending our event and will apply to them
directly in the weeks and months before the event. This is
in addition to the hires employers make during and after
the event.
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Face to Face Recruitment

By meeting thousands of candidates in person you
can quickly assess their suitability for a role. Attending
the event quite literally adds a personality to an
application. This can save a lot of time and energy
compared to online applications.

Employer Branding

They might have heard of you, but have they thought

of you as an employer? Or do they realise you have a
particular type of vacancy available? Showcase what makes
your company great at the UK's biggest career events.

Standing Out Offline

With over a million online jobs in the UK, it is difficult for
employers to stand out. In a competitive job market, it
pays to be proactive and to go directly to the candidates.




TARGETED VISITOR MARKETING CAMPAIGN WE TARGET PEOPLE SEARCHING FOR YOUR JOBS

A targeted and regional marketing campaign for each job show. Each exhibitor sends us a list of the specific vacancies they would like to promote.

Examples of how we promote our shows include: o _ _ _ _
Our visitor marketing campaign will then target people that are searching for these

e Our own Job Show Magazines and e Overground & Underground articular iob roles

Newspapers distributed across each region train station poster campaign P J '
e Adverts & Editorial in national e Promoted Eventbrite campaign |

& regional newspapers L _ R Posted Jobs

J bap e Exhibitor vacancies promoted on the |
e Targeted ITV & Sky TV campaign event website throughout the year Google Charity jop — ) Community Fundraising Officer
L. P ? Lun-'.lunfr}b.‘_\;huw . . .
* National & regional Radio Campaign » Digital Posters on all screens § " vcatns b @ a Sl alis Gl el e
- s Shiary
. . . throughout each shopping centre venue e | 2O 1180,000,000 Pt ) B (o
e National & regional PR Campaign J PPINg | N Marketing execuive
. . . . ns London job Show
. . . . ® InCIUS|On |n ShOppIng Centl‘e ema|l HEWS|etterS i ored Lunduniﬁ.dea.umed Kingdom (Cn-site)
e Paid targeted social media campaigns on Facebook, o soone, 8 MKJobShow
; ; to their visitor databases oSN migobshowco

Google, Instagram, LinkedIn & TikTok w = ¥ MK Job Show - March 2024 B Finance Manager

e Regional Job Board e Promotional team positioned at local train stations MK Jol 10 fora hewjob I Bedordshie, Buckinghamshie Herfodshire Norhanptons ondon .Ut kgt onso
1 o . Recrsting shire? centre:mk Milton Keynes, eminars & wor rdshire, Northamptonshire
9 and the shopping centre entrances directing people to % interviews Heymes. Seminars & workshaps 70+ employers. v
SeMiNars & Workahe .- Rl Passhe Jonsaason CETing i Milen Keynes O . S .

* We have 152,732 people (as of February 2024) the event - i ls Lathiad

London Area, United Kingdam {On-site)

actively subscribed to our mailing list. All subscribers
are invited by email to attend each event.

e Event Posters emailed to career advisors at
1,100+ universities and colleges across the UK
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® HERTFORD

® HATFIELD
® HEMEL HEMPSTEAD ® HARLOW

® POTTERS BAR
® WATFORD ® EPPING
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MANCHESTER

TRAFFORD:

MANCHESTER

® BURNLEY
® BLACKBURN

® PRESTON

® CHORLEY

@ BOLTON ® BURY o ROCHDALE @ HUDDERSFIELD

MANCHESTER

® WIGAN 00w 4 @ OLDHAM
ST HELENS @ OECCLES @

MANCHESTER ¢ ;ypE
WARRINGTON ® ® STRETFORD

® STOCKPORT
@ ALTRINCHAM

@ FRODSHAM Coey

® KNUTSFORD
® NORTHWICH ® MACCLESFIELD

® CREWE

1 &2 MARCH 24 » 13 & 14 SEPTEMBER 24
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® RUGBY

® DAVENTRY ® WELLINGBOROUGH
NORTHAMPTON e
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MILTON KEYNES

BIGGLESWADE®
® BANBURY & e CRANFIELD
eBrackLey  MILTON KEYNES

@ BLETCHLEY

@ BUCKINGHAM
HERIG LETCHWORTHe

® TODDINGTON o HITCHIN
® BICESTER LEIGHTON BUZZARD @

® LUTON
DUNSTABLEe® STEVENAGE
@ AYLESBURY

® TRING
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22 & 23 MARCH 24 » 20 & 21 SEPTEMBER 24




BRISTOI.

CABOT CIRCUS
BRISTOL

SHOW

GLOUCESTERe

e CWMBRAN

DURSLEY
CHEPSTOW e e THORNBURY

e NEWPOBR
BRISTOL
: spa s o YATE

[ ]
PORTISHEAD &
BRISTOL

o WESTON-SUPER-MARE ¢ BATH

e BURNHAM-ON-SEA ® WELLS

19 & 20 APRIL 24

MALMESBURY e

e CHIPPENHAM
e CORSHAM

DEVIZES e
e TROWBRIDGE

e KEYNSHAM
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NEXT STEPS

To explore the available exhibitor
packages and sponsorship opportunities

please contact our team at
info@jobshows.co.uk

Please let us know the best time for you
and your team to have a call. We can then §

go though further details and answer any ;m » 7

questions you might have.

info@johshows.co.uk
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